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Abstract
The paper aims at describing and comparing the ways crowdfunding is promoted. In this paper, a list of crowdfunding 
organizations and their aims is provided as well as an overview of crowdfunding regulations in the USA, UK, Canada, Germany, 
France, Australia and Italy (the highest performing countries based on the number of successful projects). Also, the main actions 
which need to be carried out in order to foster crowdfunding are outlined and an overview on the efforts of the above mentioned 
countries to carry out these actions is discussed. It is suggested that though all the analysed countries are creating legal 
frameworks, educating entrepreneurs and promoting successful crowdfunding cases, other actions such as promoting a quality 
label for crowdfunding platforms, investor education issues and creating an overview of good crowdfunding platforms are carried 
out only by several of them. 
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Introduction
Crowdfunding is defined as a new method of financing, based on an intermediary (internet platform), which links 
backers / investors, who are ordinary people willing to invest small amounts into favourable projects, to 
entrepreneurs / start-ups, which usually represent brave new ideas and have problems with attracting finance using 
other ways. Crowdfunding is believed to be beneficial not only for backers / investors and entrepreneurs / start-ups, 
but also for governments and economy. It is expected to bolster entrepreneurial activity (Allison et al., 2015), 
stimulate economic recovery, create jobs and foster innovations (Golic, 2014; Rossi, 2014, Cavaliere et al., 2014). In 
order to take advantage of these benefits, governments seek for ways to promote crowdfunding. These ways differ 
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because crowdfunding is a novelty and there is no one proven way to do that. Also, as regions differ by their 
business culture, attitude towards risk, and intensity of using crowdfunding, the means they choose for promoting 
crowdfunding vary as well. Due to those reasons, it is interesting from the scientific perspective to take a look at the 
strategies different countries adopt to promote crowdfunding.
The paper aims at describing and comparing the ways crowdfunding is promoted. The research question is: what 
different ways are employed to promote crowdfunding? In order to answer it, an overview of legal acts and the 
situation of crowdfunding in different countries are provided. The ways of what should be done in order to promote 
crowdfunding are outlined according to the recent research by the European Crowdfunding Network. Such elements 
as creating a legal framework for crowdfunding, explaining how crowdfunding works, supporting a quality label for 
intermediaries and etc. are introduced. The collected data is grouped accordingly in a table. Such methodology 
allows outlining certain activities that should be and are employed in order to promote crowdfunding and comparing 
the efforts different countries put to do that.
The main result of this paper is a description of what different countries do to promote crowdfunding and a 
comparison of their chosen means. Regarding the theoretical contributions, this paper provides data on the ways 
crowdfunding is promoted. The provided comparative analysis allows identifying opportunities to foster 
crowdfunding which are not yet used in a certain country. Also, some insights about the influence of certain means 
to foster crowdfunding could be formulated. In terms of practical implications the research could be useful for 
crowdfunding professional organizations, governments or even platforms which are interested in and seek for ways 
to make crowdfunding more popular. 
1. Recent developments in the crowdfunding industry: associations and regulations
According to the Crowdfunding Centre (2014), the highest performing countries based on the number of
successful projects (period: 2014 Q2 - April, May & June) are the USA, UK, Canada, Germany, France, Australia 
and Italy. In this article it is aimed to find out, what actions these countries undertake to promote crowdfunding. To 
begin with, it is noticed that since 2011 there appeared a number of organizations which aim at fostering 
crowdfunding (see Table 1). An overview of these organizations suggests that their aims encompass fostering laws, 
promoting crowdfunding, establishing best practices/standards and educating interested parties about crowdfunding.
Also, according to Profatilov, Bykova & Olkhovskay (2015), “crowdfunding gains more and more economic 
power and requires regulation at the legislative level”. This means, that crowdfunding is still developing and 
therefor the legal situation in separate countries is very different. In the USA, most discussions were caused by the 
Jobs Act (signed into account by Barack Obama on April 5, 2012), which legalizes equity crowdfunding for non-
accredited investors (title III). The expected impact of the Act was analysed by James (2013), Levine & Feigin 
(2014), Morsy (2014), Williamson (2013) and others, however, it could not work until, according to the European 
Crowdfunding Network (2014) (further – ECN), “the US Securities and Exchange Commission (further - SEC) 
promulgates rules for such offerings and the Financial Industry Regulatory Authority (FINRA) establishes a rule set 
specifically designed for funding portals”. The proposed rules were published on October 23, 2013 and have 
received hundreds of comment letters. Due to the uncertainty regarding when the final rules will be published, some 
states have enacted their own crowdfunding statutes, which require the issuer and all investors to be based in the 
same state (ECN, 2014). Recently, the final rules were published (March 25, 2015) and they will become effective 
on June 19, 2015 (SEC, 2015). In the UK, the Financial Conduct Authority (further - FCA) is responsible for 
regulating loan and investment-based crowdfunding platforms (FCA, 2014). In March, 2014 they set out rules for 
crowdfunding activity, which came into force on April 1, 2014 (Hulme, 2014). And even though Hulme (2014) 
states that “responses from firms that run equity crowdfunding platforms suggest the rules are too tight and will put 
off potential investors”, according to the ECN (2014), the UK seems to have been able to achieve „a sensible 
balance between promoting crowdfunding as an alternative financing method for individuals and businesses, whilst 
offering an appropriate level of protections to investors”. In Canada, equity crowdfunding is legal under existing 
exemptions (ECN, 2014). While other provinces are still considering, Saskatchewan has legalized a start – up equity 
crowdfunding exemption and the Ontario Securities Commission expects to finalize the rules until the summer 2015. 
In Germany, the revised draft of the German Retail Investor's Protection Act (“Kleinanlegerschutzgesetz”) was 
published in November, 2014. The rules on crowdfunding in Germany were adopted in April, 2015, and the ECN 
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believe that they “represent a positive case, having followed the many suggestions coming from the relevant 
stakeholders in the market, which have now contributed to make it a fairly good legal framework for crowdfunding 
to flourish in the country“(ECN). In France, all crowdfunding types are working and crowdfunding received a 
significant boost in 2014 when the government released regulations governing the new form of finance (1st of 
October, 2014). According to the ECN (2014), the regulation should have a positive impact on the crowdfunding 
market, even though it „sets some limits to current practices aiming firstly to protect investors“.
Table 1. An overview of crowdfunding associations
Name Found
ed in
Country 
/ region
Aim
European Crowd-
funding Network (ECN) 2011 
(2013)
Europe
To promote crowdfunding <...>; Provide resources, professional support and a forum 
<...>; Publicize community successes, impacts and scale of ambitions, as well as promote 
innovative financial solutions for funding social & business projects; Create and 
influence the political discourse regarding crowdfunding within the EU;
World Crowdfund 
Federation 2012 -
To provide support, education and promotion of worldwide crowdfunding for the benefit 
of all humanity.
European Equity 
Crowdfunding 
Association (EECA)
2014 Europe
To represent and advocate the business of equity crowdfunding platforms in Europe and 
in particular to share knowledge and open technologies, to manage training and 
education, [and] to adopt a professional code of ethics.
National Crowdfunding 
Association (NLCFA)
2012 America Supporting, educating and protecting American crowdfunding market;
American Crowd-
funding Investment 
Association (ACFIA)
2012 America To encourage the responsible financing of small businesses through crowdfunding;
Crowdfund Interme-
diary Regulatory 
Advocates (CFIRA)
2012 America
To work with the Securities & Exchange Commission (SEC), the Financial Industry 
Regulatory Authority (FINRA), and other affected governmental and quasi-governmental 
entities to help establish industry standards and best practices;
The Crowdfunding 
Professional Association 
(CfPA)
2012 America
Working for the success of every fundraiser and their supporters, by providing education, 
resources and assistance to all stakeholders in the Crowdfunding community.
UK Crowdfunding 
Association (UKCFA)
2012 UK
Promoting crowdfunding as a valuable and viable way for UK businesses, projects or 
ventures to raise funds; being the voice of all crowdfunding businesses in the UK; and 
publishing a code of practice that UK crowd funding businesses would adopt.
National Crowd-funding 
Association of Canada 
(NCFA)
2012 Canada To create a strong and vibrant crowdfunding industry and voice across Canada;
German Crowd-funding 
Network 2011* Germany
To represent the interests of those individuals and businesses that deal with the issues of 
crowdfunding or offer such services; (* - founded as a crowdsourcing association)
Financement Participatif 
France (FPF) 1901** France
Collective representation, promotion and defence of rights and interests of stakeholders 
in participatory finance (crowdfunding) - particularly with regulatory authorities - to 
advance financing projects by citizens, particularly in France. (** - founded as a law 
association)
Crowdfunding Institute 
of Australia (CFIA) 2014 Australia
Lobbying for crowdfunding reforms, increasing public awareness, and creating a more 
cohesive industry structure
Italian Crowdfunding 
Network (ICN)
2013 Italy
To allow proper development of crowdfunding in Italy, promoting the Culture of the 
phenomenon and the networking between professionals, and thus 
promoting the innovation, competitiveness and sustainability of the market.
Prepared by the authors
In Australia, the specific regulations for equity crowdfunding are not yet in effect (though equity crowdfunding 
for accredited investors is working). According to Carrigan, Mossley & Lawton (2015), the Corporations and 
Markets Advisory Committee (further - CAMAC) in Australia considered equity – based crowdfunding and 
produced their report on it in June 2014. They considered the role and possible regulation of equity – based 
crowdfunding in Australia, as well as whether equity – based crowdfunding should be facilitated and the policy 
options. Following the Report, a Discussion Paper was released in December 2014 by the Treasury Department. The 
Discussion Paper „considers the policy options and respective impact analysis of three models: the model proposed 
by CAMAC; the regulatory framework that has been adopted by New Zealand; and maintaining the status quo" 
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(Carrigan, et al, 2015). The consultation period for the Discussion Paper closed on February 6, 2015. In Italy, the 
equity based crowdfunding regulation has been completed after the enforcement of the CONSOB regulation (June, 
2013). Though, the lending model is still not a subject of specific regulations. Also, the profit sharing and real 
estate’s models are under assessment and development in Italy (ECN, 2014).
After overviewing the various organizations supporting crowdfunding and the legal situation, it is clear, that all 
these countries want crowdfunding to work and release its abilities of fostering economics, innovations and job 
creation. The attitudes towards the rules on crowdfunding are different and the strategy to take them into effect is 
different as well. Some countries prepare the rules and make crowdfunding work with the aim of perfecting the rules 
when it is already working, whereas other spend much time on perfecting the rules before equity crowdfunding is 
allowed to even begin working. Of course, there is no one perfect way to make this novelty work, so following 
others’ successful choices and learning from own and others’ experience is crucial. Also, the regional rules for
crowdfunding are necessary in order to expand its scope.
2. The ways for promoting crowdfunding in different countries
The research on crowdfunding in Europe performed by the European Crowdfunding Network (2014) included a 
desk research, where the entrepreneurs, who were successfully crowdfunding, were questioned. It suggests, that in 
order to promote crowdfunding the European Commission should create a legal framework for crowdfunding in 
Europe (61,5%), explain how crowdfunding works to web entrepreneurs with workshops and training (50%), 
support a quality label for crowdfunding platforms (46,2%), protect investors and contributors from risks (42.3%), 
explain how crowdfunding works to potential investors (38.5%), promote successful crowdfunding cases (38.5%), 
create a fund for co - funding in crowdfunding campaigns (34,6%), promote regulatory best practices (30,8%), 
publish a list how crowdfunding friendly all member states are (30,8%), create an overview of good crowdfunding 
platforms for web entrepreneurs (26,9%), support national governments to create a legal framework (23,1%) and use 
other not specified ways (19,2%) (See Table 2). This paper is aimed at going through these actions and determining 
which of them are undertaken in the USA, UK, Canada, Germany, France, Australia and Italy – the highest 
performing countries based on the number of successful projects.
Legal frameworks for crowdfunding (a) are described in section one and all of these countries are trying to 
establish it. Explaining how crowdfunding works to web entrepreneurs (b) with workshops and training is a popular 
mean of promoting the phenomenon. However, in this article not only workshops and training, but also various other 
events are considered as education for entrepreneurs. In the USA, both National Crowdfunding Association (further 
- NLCFA) and the Crowdfunding Professional Association (further - CfPA) state educating as their aim. In order to 
achieve that, the Crowdfunding Professional Association (CfPA) “plans and sponsors educational crowdfunding 
events, publish newsletters and etc.”(CfPA). In 2014, Crowdfund Intermediary Regulatory Advocates (CFIRA),
partnered with Coastal Shows and launched the first annual Crowdfund Global Expo. Also, other institutions, such 
as the SBA Learning Centre (US Small Business Administration) provide courses, such as „Introduction to 
crowdfunding for entrepreneurs“. In the UK, the UK Crowdfunding Association (further - UKCFA) is aimed at 
promoting crowdfunding for UK businesses. For this reason, they organize events, the closest one at the time of 
writing this paper, was „How NOT to do crowdfunding?". National Crowdfunding Association of Canada (NCFA)
provides much information for educating about crowdfunding on their site, including even research. Moreover, the 
newest events are announced – at the moment the authors of this paper checked the site, there was information on 
the 2015 Canadian Crowdfunding Summit which took place in March and such events as 2015 Business Innovation 
Summit and 2015 Enterprise Money Forum in Toronto. In Germany, the German Crowdfunding Network provides 
the most important events (such as Crowd Day or crowdfunding for Social Entrepreneurs), definition and data on 
crowdfunding. The Crowdfunding – Berlin internet site also provides information about crowdfunding, projects and 
events. In France, the crowdfunding advocacy group Financement Participatif France (FPF) lists organized events 
such as the Crowdfunding Fest (La Fete du Crowdfunding). In Australia, the Crowdfunding Institute of Australia 
(CFIA) provides a list of events, including forums and workshops as well as information about crowdfunding. In 
Italy, there is no specific organization listing events on their internet site, but a number of events could be found on 
different websites. Regarding supporting a quality label for crowdfunding platforms (c), the UK Crowdfunding
Association publishes a code of practice that UK crowdfunding businesses would adopt. Actually, they state that 
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„members and Supporters of the UK Crowdfunding Association that have signed up to this Code may display this 
box [provided on their web site] on their websites and other presentation and marketing material” (UKCFA). A very 
similar situation is in France, where the FPF provide the code of conduct for crowdfunding in France and list
platforms who signed it. Also, the platform then is allowed to display the National Approval Label (ECN Review of 
Crowdfunding Regulation, 2014). Despite that there were no such labels to display in other countries, there is also 
the Crowdfunding Accreditation for Platform Standards (CAPS) program: „an initiative by Crowdsourcing.org to 
promote the adoption of best practices for the operation of crowdfunding platforms globally” (Crowdsourcing.org). 
Crowdfunding platforms from all over the world can apply and receive the ribbon of accreditation. So, that is a 
considerable option for other countries.
Table 2. An overview of the efforts to promote crowdfunding
Actions / Countries USA UK Canada Germany France Australia Italy
Create a legal framework for crowdfunding V V V V V V V
Explain how crowdfunding works to web entrepreneurs V V V V V V V
Support a quality label for crowdfunding platforms V V V
Explain how crowdfunding works to potential investors V
Promote successful crowdfunding cases V V V V V V V
Create an overview of good crowdfunding platforms 
for web entrepreneurs
V V V V
Prepared by the authors
Explaining how crowdfunding works to potential investors (d) is usually done by platforms themselves. They 
need to attract investors and this becomes a must. Though, some countries put special effort into this in order to 
educate investors and avoid fraud. In the USA, the CfPA provides two certification programmes – one for investors 
and one for industry professionals. The “CrowdU” Crowdfunding College is also providing such a certification 
programme for industry professionals. The educational program is targeted at „accountants, lawyers, brokers, ad 
agencies, and business consultants as well as funding portal operators, financial advisors, government officials, 
continuing education instructors and university professors.” (Crowdfunding College). The NLCFA is also planning 
to offer such a certification programme for professionals. So, in the USA, they see two ways for educating investors 
- not only providing education for them, but also educating their advisors. Such situation seems to be mostly 
influenced by regulations, other countries do not seem to have such specific programmes. Though, it would not be 
right to state, that they do not educate investors at all. There is information on web sites, books, and even specific 
documents such as Investor Education Document (for Italian Equity Crowdfunding), which is provided by the 
European Commission (2014). Promoting successful crowdfunding cases (e) is noticed to be done by all the 
platforms. However, the NCFA provides a list of crowdfunding ambassadors in Canada - „recognized leaders, 
educators, supporters, and advocates of the Canadian crowdfunding industry within regional communities across the 
country.” (NCFA). The ECN and platform Pozible in Australia do the same. Also, the NCFA provides inspiring,
innovative crowdfunding campaigns and Canadian crowdfunding campaigns on the web site. 
Creating an overview of good crowdfunding platforms for web entrepreneurs (f) is also named as one of the 
important actions when fostering crowdfunding. That is done by the NCFA, which provides Canadian 
Crowdfunding Directory with a periodically updated list of platforms, the German internet site „Crowdfunding –
Berlin“ and the French FPF, which provides the code of conduct for crowdfunding in France, though they list only 
the platforms who signed it. In the UK, this is done by independent charity company Nesta (CrowdingIn). As for the 
other countries, a list of platforms is provided, but not by crowdfunding associations or independent organizations. 
The authors of this paper believe that trustful associations providing an overview of platforms invoke more trust 
from interested parties. 
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Conclusions
Even though there are global and regional crowdfunding organizations, such as the World Crowdfund Federation 
and European Crowdfunding Network, each of the analysed countries has a local crowdfunding organization. Also, 
the overview of regulations reveals, that active actions are taken in all the countries to implement crowdfunding 
regulations. Due to those reasons, a strong interest in making crowdfunding work is noticed. The authors of this 
paper believe that this happens due to clearly perceiving the expected benefits of crowdfunding.
The paper reveals that such actions as creating a legal framework, explaining how crowdfunding works for web 
entrepreneurs and promoting successful crowdfunding cases are done in all the analysed countries: the USA, UK, 
Canada, Germany, France, Australia and Italy. Supporting a quality label for crowdfunding platforms is 
implemented in the USA, UK and France. However, though there is an international accreditation programme, a 
quality label on the national level, from a well-known organization in the country, could be useful when building 
trust in crowdfunding. Explaining how crowdfunding works to potential investors is perceived necessary in the USA 
due to regulation issues. Though, there were no such programmes noticed in other countries. In the opinion of the
authors, such programmes should be implemented, because with crowdfunding being very new, even professionals 
need information and education on this topic. Creating an overview of good crowdfunding platforms could be linked 
to supporting a quality label (it is either listing platforms or „labelling" them) and is useful when building trust as 
well. The limitations of this paper are: (1) the crowdfunding education events were determined according to the 
information on organizations’ websites, the authors could not include events that were not announced on the 
internet; (2) the search was performed in English, so some information in another languages might be excluded.
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